
How do you get major brands wanting to be part of the Yellow and White 
pages? Turn the pages into an interactive digital billboard that sits in every 
home in New Zealand. 

CODE YELLOW uses the power of Yellow to link local advertisers and large 
brands via QR (quick response) codes. By scanning codes dotted throughout 
the pages with your mobile phone, you are instantly connected to info, offers 
and discounts from big brands. These are locally based, and relevant to 
your search. Better still, they can be regularly updated, creating ongoing 
conversations between brands and customers.

The result? Yellow leaps categories into the digital space, showing 
New Zealand’s biggest brands that it’s much more than just a print book. 

1.  Launch Code Yellow with giant QR code on the cover. When you scan it, 
the Code Yellow app is downloaded to your phone.
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2.  �Small ad spaces use QR codes to link big brands with local services –  
for example, when searching for taxi companies, you can receive a voucher  
to your phone for a late night snack



3.  �By scanning the appropriate QR code, you can access information on your 
phone – for example, when searching for boats, you can make an appointment 
at your nearest ANZ to discuss finance



4.  �When searching for camping equipment, you can stock up on supplies with 
 a free sample of the latest in the Wattie’s range, sent straight to your door



5.  �When searching for entertainment specialists, you can watch a quick preview 
of the latest movie on Sky, and sign up for MY SKY HDi at a special rate




